
General meetings & training sessions dominate event planning

Driving attendance, immersive 
experiences and personalization 
rise as highest planning priorities 

Types of events your peers are planning 

*Compared to the H2 2023 Planner Pulse Report 
**When planners chose multiple items they cut spending on 

Must-Know Event Trends
Power your planning with the essential trends and planner 
insights shaping the event landscape in the second half of 2024.

Where your peers cut back  Planners successfully navigating complexities 

93% of planners 
are “somewhat” or “very” happy with 2024 event outcomes, 

demonstrating their success in navigating today’s event landscape. 

Props/décor and entertainment top the cut list, 
followed by o�site activities 

Ready to leverage these insights? Let’s chat! 
©2024 Encore Global LP or its subsidiaries.  Proprietary and Con�dential Information. 

Budget constraints are the biggest challenge for 78% of planners
Compared to earlier optimism*, most planners expect budgets to remain �at 

Budgets level o�, pose top planning challenge

PlannerPulseTM

D.E.I.

Technology

ROI/ROE Tools 

Personalization

Immersive Experiences

Attracting Attendees 36%

23%

12%

11%

7%

6%

Important trends in�uencing planning decisions

Percentage that selected    “Using “ or “Planning to Use”  
among total of event planners (n=177) 

44% General Meetings/
Conferences/Seminars

9% Exhibition

21% Education/Training

5% Social Event
5% Trade Show

4% Awards Ceremony

3% Charity Event/Fundraiser

3% Incentive

2% Sales Kick-O�
2% Other

1% Product Launch

1% Sporting Event
1% Roadshow

Mid-Year 2024 | Planner Pulse Survey Findings

Audience-centric goals fuel event strategy

28% expect budgets to increase 

56% expect budgets to remain �at 

Up 1%* Down 9%* No Change*

Up 
3%*

Up 16%*

16% expect budgets to decrease

50%** 49%** 42%**
O�site Events  Props/Décor Entertainment  

51% Somewhat Happy 42% Very Happy

Planner satisfaction with quality of outcome of events

Down 19%*

https://www.encoreglobal.com/contact-us/

