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Results

After implementing Brandfolder, this law firm

has realized incredible benefits in team efficiency,
accuracy, and distribution ease. This year, John
oversaw a major rebrand. With that came the
cumbersome task of launching a fresh website
with an entirely new Ul and branded experience.

The rebrand was powered exclusively by
Brandfolder CDN. All new digital assets were
hosted in Brandfolder, with asset availability dates
set. When the team was ready to launch their
refreshed identity, embedded CDN links enabled
assets to immediately update across the firm's
website pages with consistency—and at scale.

“I didn’t even need to communicate with the
developers,” remembers John.

And the time given back to the marketing group
as a result of the streamlined CDN process and
centralized digital asset hub was quite considerable.

“ Brandfolder saved us 202 in time spent on

the creative process. It’s very significant.,

The marketing group now works entirely out of
Brandfolder, and is able to quickly and effectively
collaborate with lawyers and the firm’s business
development group in an unprecedented manner.
A professional photographer comes into the office
every three weeks to take new pictures of
lawyers, for example. And while the process of
updating all relevant materials—on the website,
in fact sheets, in their database, etc.—used to
require extensive back and forth, the team now
employs Brandfolder's simple interface and CDN
to eliminate that tedious work each time new
assets come in.

“ Solving that simple problem alone shaves

two days off of a person’s workload,

Having that time back gives John's colleagues the
freedom and autonomy to produce more valuable
content. “People have already forgotten how hard
it used to be to find a particular thing. You can do
things quickly, and they’re done accurately. We're
now using our assets in a more dynamic way.”

Looking back, John is happy that his firm was
able to diverge from industry norms and land on a
digital asset management platform with universal
best-in-class qualities. “l didn’'t come from a legal
background or another law firm, and 've dealt
with quite a variation in clients,” he explains.
“What do you always end up doing? You just find
the best product. | think it would have been a big
mistake if we had gone for a DAM that was allied
to law firms, because there would have been
things that we needed that those particular
products wouldn’t have thought were important. |
think people should be aligned with products that
are actually as universal as possible, and not niche.”

His counsel to other legal firms looking for better
digital asset management? “You have to examine
a product on its merits, and not because a
salesperson told you that 4 out of 5 law firms use
it, because that doesn’t mean that it's good or
scalable. Don’t go for who's the specialist in your
industry, just go for the specialist.”
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